
 

Video: Activision's GUITAR HERO(R) METALLICA(R) Explodes Onto Retail Shelves Across 
North America

--Experience the Intensity of Musical Icons Metallica and Over 20 Other Rockin' Bands in the Newest Entry 
to the Smash-Hit Franchise 

SANTA MONICA, Calif., March 31, 2009 /PRNewswire-FirstCall via COMTEX News Network/ -- Having pioneered and expanded 
the heavy metal genre while gaining critical and popular success over the past 25 years, Metallica invites gamers to "Ride the 
Lightning" with them and over 20 other rocking artists in Activision Publishing, Inc.'s (Nasdaq: ATVI) latest release -- GUITAR 
HERO(R) METALLICA(R). Enter the world of Lars Ulrich, James Hetfield, Kirk Hammett and Robert Trujillo and experience the 
intensity and skill of one of the greatest bands of all time. Shred on the guitar controller, rip on the drum kit controller and wail 
on the mic to over 45 explosive hits from both Metallica's illustrious career and a variety of other legendary artists selected by 
the band, such as Alice In Chains, Bob Seger & The Silver Bullet Band, Foo Fighters, Lynyrd Skynyrd and Queen. 

To view the Multimedia News Release, go to: http://www.prnewswire.com/mnr/activision/37659/ 

(Photo: http://www.newscom.com/cgi-bin/prnh/20090331/NY91509 )  

"When Guitar Hero came to us with the idea to do a game based on Metallica, we call this a no brainer and said yes very 
quickly," said Lars Ulrich, drummer for Metallica. "It seemed like the next step -- a whole other platform for musicians to reach 
an audience. If we talk about this in five years, I think it will turn into an expected way to release music." 

"Guitar Hero is a great way for people to experience the music of a band. Not just Metallica, but many bands. It's almost 
educational in that sense, where people can learn about groups that range from Santana to Lynyrd Skynyrd to Journey," said 
bassist Robert Trujillo. 

"We are extremely excited to partner with Metallica, bringing one of the world's best-selling artists together with one of the 
biggest video game brands allowing consumers to connect with artists and their music in a uniquely interactive way," said Will 
Kassoy, Head of Publishing for the Guitar Hero franchise. "Guitar Hero Metallica will appeal to a wide range of fans including 
those of Metallica, rock music, and Guitar Hero as well as introduce the franchise to new audiences." 

Guitar Hero Metallica allows fans to "spend an evening with Metallica," and more than 20 other popular artists, while performing 
in venues reminiscent of their epic album covers, themes from their music and real world locales. Guitar Hero Metallica 
introduces an all-new Expert+ drum difficulty setting, featuring two bass drum kick pedals that offer an authentic Metallica 
experience with note-for-note tracking, and Metallifacts, which, after nailing a song, lets players enjoy a virtual concert filled with 
on-screen facts and trivia about the song being played.  

The game is rated "T" for Teen by the ESRB. For more information on Guitar Hero Metallica, please visit 
guitarherometallica.com.  

The PlayStation(R)2 computer entertainment system version will be available in North America in April 2009. All versions of 
Guitar Hero Metallica will be available in Europe beginning May 2009. 

Activision Publishing, Inc. Broadcast Media Center 

Members of the media can visit Activision's Broadcast Media Center to download broadcast quality video, web-ready video and 
high- resolution images. Members of the media using Pathfire can take advantage of a Pathfire enabled video download.  

Sound bites, behind-the-scenes and gameplay b-roll footage of Guitar Hero Metallica are available for download.  

Broadcast Media Center: www.usngondemand.com/index.php.  

About Activision Publishing, Inc. 

Headquartered in Santa Monica, California, Activision Publishing, Inc. is a leading worldwide developer, publisher and 
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distributor of interactive entertainment and leisure products. 

Activision maintains operations in the U.S., Canada, the United Kingdom, France, Germany, Ireland, Italy, Sweden, Spain, the 
Netherlands, Australia, Japan and South Korea. More information about Activision and its products can be found on the 
company's website, www.activision.com.  

Cautionary Note Regarding Forward-looking Statements: Information in this press release that involves Activision Publishing's 
expectations, plans, intentions or strategies regarding the future are forward-looking statements that are not facts and involve 
a number of risks and uncertainties. Activision Publishing generally uses words such as "outlook," "will," "could," "would," 
"might," "remains," "to be," "plans," "believes," "may," "expects," "intends," "anticipates," "estimate," future," "plan," "positioned," 
"potential," "project," "remain," "scheduled," "set to," "subject to," "upcoming" and similar expressions to help identify forward-
looking statements. Factors that could cause Activision Publishing's actual future results to differ materially from those 
expressed in the forward-looking statements set forth in this release include, but are not limited to, sales levels of Activision 
Publishing's titles, shifts in consumer spending trends, the impact of the current macroeconomic environment, the seasonal and 
cyclical nature of the interactive game market, Activision Publishing's ability to predict consumer preferences among competing 
hardware platforms (including next-generation hardware), declines in software pricing, product returns and price protection, 
product delays, retail acceptance of Activision Publishing's products, adoption rate and availability of new hardware and related 
software, industry competition, rapid changes in technology and industry standards, protection of proprietary rights, litigation 
against Activision Publishing, maintenance of relationships with key personnel, customers, vendors and third-party developers, 
domestic and international economic, financial and political conditions and policies, foreign exchange rates, integration of 
recent acquisitions and the identification of suitable future acquisition opportunities, Activision Blizzard's success in integrating 
the operations of Activision Publishing and Vivendi Games in a timely manner, or at all, and the combined company's ability to 
realize the anticipated benefits and synergies of the transaction to the extent, or in the timeframe, anticipated, and the other 
factors identified in Activision Blizzard's most recent annual report on Form 10-K and any subsequent quarterly reports on 
Form 10-Q. The forward-looking statements in this release are based upon information available to Activision Publishing and 
Activision Blizzard as of the date of this release, and neither Activision Publishing nor Activision Blizzard assumes any obligation 
to update any such forward-looking statements. Forward-looking statements believed to be true when made may ultimately 
prove to be incorrect. These statements are not guarantees of the future performance of Activision Publishing or Activision 
Blizzard and are subject to risks, uncertainties and other factors, some of which are beyond its control and may cause actual 
results to differ materially from current expectations. 

Guitar Hero Metallica (C) 2009 Activision Publishing, Inc. Guitar Hero, Activision and RedOctane are registered trademarks of 
Activision Publishing, Inc. Metallica is a registered trademark of Metallica. 

"PlayStation", "PLAYSTATION" and "PS" Family logo are registered trademarks of Sony Computer Entertainment Inc. Used with 
Permission. Microsoft, Xbox, Xbox 360, Xbox LIVE, and the Xbox logos are trademarks of the Microsoft group of companies. Wii 
and the Wii logo are trademarks of Nintendo. 
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